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P.M. Dashkevich, Zh.S. Kulizhskaya 

AGRIBUSINESS: HYDROPONICS IN SMALL ENTERPRENEURSHIP 

In the article authors consider the role of agricultural small businesses in ensuring 

food security in the region. The authors identify the problems of large and small enter-

prises in the production of agricultural products and their activities in General, give the 

possibilities of using hydroponics technologies in small businesses. As an example, they 

consider the project of creating an agricultural firm, determine its key activities, and 

describe the structure of business processes. The researchers make a prediction and as-

sessment of business activity, provide economic justification for such a project. 

Keywords: agribusiness; small business; hydroponics; agriculture; ensuring food 

security; import substitution; consumption of vegetables. 

 

       -
 ,        -

.        -
 ,         . 

        

 .  ,   -
  ,    :  , 

, ,  . ,  

  ,    ,    -
  [2]. 

          

   ,   

     .  



236 

        -
    ,    -

. 
     2016 . -

      193  

 ,   128  .  

 2 483  ( )    

.  
    ,   -

     .  . 1 

        

   . 
 

 1 

    

 
 

2012 2013 2014 2015 2016 

 

 -
-
 

   , 
 

40 40 41 43 43 

   , 
 

69 70 70 68 68 

 , % 57,7 57,6 59,3 63,0 63,0 

-
  

-
-
 

   , 
 

186 189 193 191 188 

   , 
 

202 199 200 197 193 

 , % 81,7 84,5 86,4 86,8 86,9 

  

-
-

 

   , 
 

384 388 402 412 413 

   , 
 

213 219 224 230 232 

 , % 164,8 160,2 160,7 162,1 161,5 

-
 

   , 
 

2 255 237 248 229 252 

   , 
 

125 125 127 126 126 

 , % 98,2 92,7 97,1 94,1 104,7 

 

   , 
 

65 661 63 62 64 

   , 
 

84 83 84 85 86 

 , % 71,2 68,1 69,7 67,8 70,6 

 



237 

    « »  «   -
».         

 , ,     -
 .      -
   ,      -

 .      - -
    . 

         

  ,         

.  ,      -
    .   ,  

NeoAnalytics, ,   2016 .     

 5,1  .      6,3 % [3]. 

     .   ,  -
      .  -
         -

  2016 .  44 %,       

     80–85 %,     

   . 
  ,  ,    

,        -
   ,   - -

 ,        . 
    2016 .   -

      ,  

   ,      

   140  . ,      

        (86  

   ).  
       , 

 ,       206,9 .   

  336,9 . .     

70,6 %    45,7 %   . 
     , -

    .      -
 ,         .  

      

       « »,  « -
»,  « »,  « » . ,  «  » . 

- ,  «   ».     

 ,    -
,        . 

 ,        

.       -
           . 



238 

       .   

          , 
      .   

          , 
     .  

        , -
        , 

  .  
       

      . -
    ,       -

        .  -
        

.           

        [4]. 

,     ,   

.      . 
      -

 ,         -
 .         -

,        .  

  ,       -
 ,     -

,     .   -
 .    ,   -

,     ,    -
,  . 

      

      ,    -
    ( ,    -

  . .).        -
,      . 

        , -
           

   ,     -
 ,         20 % [5]. 

         

,   . - .    

,      .      

,       -
.  

 ,    —  , 
   .      



239 

       ,   -
.     ,    

,    . 
     ,    

      . ,  -
    ,   . 

      ,    

      ,  

 -  .     -
  ,      .  

     .   

    ,      -
   , ,   .   , -

,       .  ,  

    .  
     ,   

    ,    ,    -
.          -

. 
            

,     .     

 , , ,   , -
      .  

       1,5  ., -
    ,    -

,        -
 .  

        

   .    . -
       -
.     . 1. 

 

 

. 1.    

 

    ,     -
   .       

 .        

 ,      - .  



240 

 -    . 2.   -
     . 

 

 
. 2.  -  

 

 . 2     -
.       -
   .     -
  ,       .    

     60–80       

.        1,5  .  
 

 2 

    

       

1.  ,  85 811 90 828 90 828 

2.   , . 49,7 96,5 96,5 

3.   , . 4 264 954 4 499 469 4 499 469 

4.   , . 2 618 697 2 618 697 2 618 697 

5.    , . 1 646 257 1 880 772 1 880 772 

6.   , . 104 971 112 846 112 846 

7.  , . . 1 541 286 1 767 926 1 767 926 

8.  , % 62,87 71,82 71,82 

9.  , % 38,60 41,80 41,80 

10.  , % 102,75 117,86 117,86 

 

       -
  ( . 3). 

 



241 

 

. 3.        

 

 

     60 % ( -
 4 100 )        

  .     -
,            

  .       -
 ,     ,  -

     .    -
      -

,            

. 
        , 

         

,        .  -
    ,    -
  .     

       , 
    -     

    . 
 

 

0

50 000

100 000

150 000

200 000

250 000

300 000

350 000

0 1000 2000 3000 4000 5000

 



242 

   

1.       -
  ,     

 Д  Ж :  -     19 . 

2016 . № 614 //  « ». 

2.  . .     -
       / . .  // 

 . . «   ». — 2016. — № 4. — . 40–44. 

3.     :  2016 ., -
  2019 . Д  Ж. —  : 

https://marketing.rbc.ru/articles/10068. 

4.  . .      -
   / . .  // - -

   -  :  

    : .  . .- . -
 , , 14 . 2016 . /  . . . . . — , 2017. — 

. 77 — 74. 

5.  . .      -
     / . . , . .  // -

   ,      

. . . . — , 2001. — . 104–106. 

 

   

   — ,  , -
  ,   , . ; e-mail: 

pavel.dashkevich@mail.ru. 

   —   , , -
    ,   -

, . ; e-mail: zhkulizhskaya@gmail.com. 

 

Authors 

Dashkevich Pavel Mikhailovich — Student, Chair of Management, Marketing 

and Service, Baikal State University, Irkutsk; e-mail: pavel.dashkevich@mail.ru. 

Kulizhskaya Zhanna Sergeevna — PhD in Economics, Associate Professor, 

Chair of Finance and Financial Institutions, Baikal State University, Irkutsk; e-mail: 

zhkulizhskaya@gmail.com. 

  


